	Measure
	Effect on car trips
	Notes
	Cost to local authority
	Cost to business/
organisation
	Key sources

	Workplace travel plans
	5-9% reduction in car commuting trips in urban areas where 30-50% of workforce covered by travel plans


	Relates only to car trips to work
	£0.70 to £5.00 per employee targeted (cost to local authority of encouraging take-up of travel planning)
	
	Smarter Choices (DfT, 2004)

	
	Reductions in car trips to work of 18%
	Relates only to car trips to work
	
	£47 per FTE employee (costs for the employer)
	Making travel plans work (DfT 2002)

	School travel plans
	Reductions in car trips of 8 to 15% (profiled)
	Relates only to car trips for education
	Revenue £3.50 to 4.00 per pupil
	Capital £32 - 243 per pupil
	Smarter Choices (DfT, 2004)

	     Bike It
	Cycling levels amongst all pupils have quadrupled from 2% to 8% of all school journeys across 40 pilot schools
	Relates only to car trips for education
	£250K (with £60K of match funding in kind from cycle manufactures, cycle parking suppliers and neighbourhood renewal funds)
	
	Bike It evaluation (Sustrans, 2005)

	Individualised travel marketing 
	Reductions in car trips of 5 - 16%
	
	£10 to £30 p person (w/out evaluation)
	n/a
	Smarter Choices (DfT, 2004)

	     TravelSmart 
     (households)
	Reductions in car trips of 9 -14%
	
	(for 100K HH +) £17.50 per household
	n/a
	Project reports (Sustrans and Socialdata, various)

	     ITM 
     (workplaces)
	38% increase in public transport use
	Targeted employees of a single company and their families in a home based ITM programme for all types of trip
	TBC
	
	Socialdata evaluation (2002)

	Public transport information and marketing
	Limited data (10 to 50% extra patronage, depending on scale of campaign)
	
	Limited data
	
	Smarter Choices (DfT, 2004)

	Travel awareness campaigns
	Limited data (targeted campaigns can see 20-50% "change in travel behaviour", general campaigns up to 10% "change in travel behaviour")
	
	10 - 50p per target group member
	
	Smarter Choices (DfT, 2004)

	Car clubs
	Limited data (30-40% of members give up a privately-owned car, rest either didn't own a car, or continue to own another vehicle)
	
	No "break even" car clubs in case studies
	
	Smarter Choices (DfT, 2004)

	
	Reductions in car mileage of 28 to 45% among private users and increases in public transport (at all times of day, and all days); no significant reduction in car mileage among corporate users
	
	No data
	
	MOSES Environmental assessment (2005)

	Car sharing schemes
	Limited data
	Mainly relates to commuting trips
	£400 - 800 set up

£1.400 - 3,300 running cost
	Costs could be borne by employer
	Clabburn (2004)

	
	Limited data (average increase in multi-occupancy trips was 21 percentage points)
	Mainly relates to commuting trips
	£500 to 30,000 set up 

£300-3,000 running cost (depending on system used)
	Costs could be borne by employer
	Making Car Sharing and Car Clubs Work (DfT, 2004)

	Teleworking
	Reduction of 193 miles travelled per week per teleworker (all modes)
	Refers to BT case study; relates to business trips
	
	£750 set up per employee

£100,000 support p/a (large-scale case study)
	Smarter Choices (2004)

	
	Mean estimated reductions in weekly travel (km) ranging from 28 to 230km
	Based on review of activity in four EU countries plus two UK case studies
	
	Generally recovered by increased staff performance, reduced overheads etc
	Report of EC-funded SUSTEL project, 2004

	Teleconferencing
	10 to 30% reduction in overall company travel reported for organisations that promote teleconferencing
	Relates to business trips
	Limited data
	Audio conferencing 22p per minute; Video conferencing £35-35 per hour (plus £5K to 40K set up); Web conferencing 35p per user plus ISP charges
	Smarter Choices (DfT, 2004)

	Home shopping
	Grocery home shopping: substitution of private cars by delivery vehicles could reduce traffic by 70% or more
	Relates to leisure trips
	Limited data
	
	Smarter Choices (DfT, 2004)


